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The bet of the project is to make technology part of museum visit experiences so
that visitors feel more connected to historical and cultural heritage.

THE PROJECT

“The Rude Awakening - a multimedia journey in the footsteps of
frontline soldiers’ everyday life” is a co-funded project by the European
Union MEDIA Programme, a sub-programme of Creative Europe. The
project aims to make technology part of museum visit experiences
thanks to the 2 main outputs of the project: a video game and the video
game trailer.
The project wants to foster innovative cross-sectoral approaches to
facilitate the access and promotion of museums and historical sites on
the issues of war and peace. By following this approach, it involves digital
tools and the European historical and cultural heritage, with a focus on
World War I and especially on soldier testimonies and memories.
With its digital and audiovisual contents based on the stories of WWI
soldiers, “The Rude Awakening” wants to lead a new educational and
emotional perspective on war and peace, whereby visitors will learn by
doing as they fill the shoes of a soldier all along the museum visit, thus
better understanding war memories and soldier life thanks to technology.
The project especially aims to raise the awareness and interest of younger
generations (between 13 to 20 years old) on the topic of war and peace.
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The main objective of the project is

to increase the accessibility and

improving the fruition of sites of

European historical and cultural

heritage through an innovative

cross-sectoral approach based on

digital and audiovisual contents

installed or projected within the

museums and historical sites

according to a narrative that allows

the visitor experiential and

emotional learning of the themes of

war and, consequently, of the

importance of peace.
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Behind the project: experienced European actors

In order to realize this ambitious project funded by a European Union
programme, a consortium of 9 European partners has gathered behind it:
1 digital company specialized in video gaming and virtual reality (VR),
101%
3 historical museums/centres linked to the theme of armed conflicts Forte Belvedere in Italy, Gornjesavski Muzej in Slovenia, and the
Macedonian Centre for Photography in the Republic of North
Macedonia
4 associations and NGOs that deal with the themes of remembrance
and peace education through cultural promotion actions - ALDA
(France), Mémoire pour la vie (France), The World of NGOs (Austria)
and Danube Connects (Germany)
1 municipality, the Comune di Lavarone, hosting a historical site.
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" We are making a video game without

shooting one bullet."

Daniele Azara , 101% Game Director
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THE VIDEO GAME TRAILER

Now online the video presentation of the game "The Rude Awakening",
with Renzo Carbonera and Daniele Azara, respectively art and creative
director of the project! The game, which retraces the life of soldiers
during the First World War, will be available at Forte Belvedere in
Lavarone (Italy) from 19 August and from September in all the museum
sites of the European project partners in Austria, Slovenia, and North
Macedonia.
Discover the video trailer in English: HERE

Born from the synergy between
several European subjects, "The
Rude Awakening - a multimedia
journey in the footsteps of the daily
life of soldiers on the front line" is a
project that tells History and does
so with an eye to the future. It aims
to describe the dramatic conflict
between European nations, that of
the First World War, through a
technological
and
innovative
museum visit.
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THE VIDEO GAME

The project created a videogame as the core part of an innovative
cultural tour that a visitor can experience both physically and virtually
accompanied by one or more characters. The narration is based on
accurate documentation and real testimonials, but the identification
with fictional character(s) will be the innovative frame through which
the visitor discovers the everyday life of a soldier at war, everyday
struggles for food, water, fights against the cold, the hot, the tiredness,
the death.

The Rude Awakening was created with the purpose of narrating a serious
theme such as the First World War from a different perspective, merging a
unique and light drawing style inspired by Valiant Heart with real-life
stories, in a single player experience of 4-5 hours of gameplay.
Different from other wargames,
The Rude Awakening retraces
the historical events from a
completely new perspective:
from
the
claustrophobic
situations inside the forts to
the devastated everyday life of
small towns near the front, to
the collapse of the hospitals
caused by the Spanish flu
pandemic.
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THE VIDEO GAME

The player will experience the realities of WWI in a unique and engaging
way. The video game is divided into 4 episodes:
Episode I (1915-1916) - Forte Belvedere, Italy: The player will need to
reactivate the power station in Forte Belvedere,
Episode II (1916-1917) - Jesenice, Slovenia: The player will need to
discover the correct sequence of interactable objects,
Episode III (1917-1918) - Bitola, North Macedonia: The player will have
to take care of the wounded and carry the seriously injured back to
the hospital,
Episode IV (1918-1919) - Austria: The player will have to register
patients and choose which therapy is best for each.

FACT SHEET

DEVELOPER: 101%
GENRE: Puzzle / Adventure
PLATFORMS: Pc - XBox - PS - Switch
GAME MODES: Single player
TARGET AUDIENCE: 10+
TARGET CUSTOMER: History enthusiasts
TECH: Unity
KEY MARKETS: EU
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THEY KNOW US

Among the 8 only projects granted by European Union MEDIA
programme in 2020, The Rude Awakening project is the only Italy-based
one.
In
June
2020,
The
Rude
Awakening was part of the Pixii
Festival which is an international
festival for digital cultures giving
a business and creative view of
the power of virtual reality, 3D
imaging, Apps, and so on, to
enhance the museums, heritage
institutions, and cultural centres
experiences. The festival has
become well renowned on the
digital
and
creative
scene.
Fondazione Belvedere-Gschwent
and 101 Percento were invited to
participate in this international
and online event. During the
History and Heritage session, the
participants
discovered
the
project and they learned about
the use of digital tools to tell
History.

The project is closely followed by
cultural institutions such as
L’Institut francais de Skopje.
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THEY KNOW US

July 2020, a special
webinar organized by
the Culture and MEDIA
Offices of the Creative
Europe
Desk
Italy
interviewed
the
lead
partner of the project,
Fondazione BelvedereGschwendt. It was the
occasion to discover the project and the link between digitalization and
culture.
At the local level, each partner is sharing the news in their local
languages and contributing to the promotion of the project.
In Italy, especially in the region of Trentino, the lead partner represented
by Mr. Renzo Carbonera has been interviewed on the TV, RTTR. Find the
interview at minute 21.20 during the TV news report of the 8th of July
2021.
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CONTACT

For more information on the project, contact Artistic Director,
Renzo Carbonera (He/Him): progetti@fortebelvedere.org
For more information on the video game, contact 101% Game
Director, DANIELE AZARA (He/Him): daniele@oneogames.com
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